
Being the largest 
platform, it will be 
used to reach key 
audience with a 
poll conducted on 
the platform.

This platform will be 
used for video upload 
and awareness related 
post that will 
communicate the 
campaign key message.

Conversation cards will be 
driven majorly on this 
platform with a dedicated 
hashtag used to create 
awareness for a better 
Africa



CONSUMER INSIGHT:
The practice of good governance doesn’t 
start with the government, it begins at 
home, at our place of work and can be 
inputted as a culture in our organization.  

If the UN can achieve it aim of inspiring 
these business personalities and owners, it 
is also indirectly driving a change to its 
stakeholders via their practice and culture.

Change will reach more people if we have 
business owners and personalities give 
their  voice to social issues in Africa, in 
exchange the business will gain consumer 
loyalty, acquire new customers and 

In creating good governance, it begins with 
you.

HOW WE WILL WORK
Here are the digital approach and strategy we 
will deploy for this campaign.

Step 1: Post a creative that says Creating a 
better Africa begins with you #ABetterPlace 
across the highlighted social media platform.

Step 2: Use conservation cards and polls to get 
insight on some of the social issues business 
organizations ( start the conversation with ‘ 
What  social issues are you prone to support? 
Tweet to show your pledge. Then the response 
will be “I pledge to give my voice to  press 
freedom” #MyViewWhatsYours

Step 2b: Facebook poll: Where does good 
governance begin; at home or at work? 
#MyViewWhatsYours

Step 3: Then task business owners to give their 
voice to a cause they pledge to partake in as an 
organization. #ABetterPlace

Step 4: Organizations that participate then earn 
a digital badge that will be shareable on stories. 
Members of that organization will then share 
images on whatsapp/Instagram 
stories/Facebook stories. Design: Na business 
wey support good governance we dey
patronize. #ABetterPlace 

WHO IS YOUR AUDIENCE?
They are opinion leaders, influencers, 
CEOs, who are larger big on twitter 
tracking conversations, LinkedIn for global 
connect, and Facebook to interact with 
family & Friends. They mostly have their PR 
team handle their Instagram account.

They do not spend so much time on social 
media but are up to date with what's 
happening because of their busy 
schedules.

Between ages 25- 55years.



FACEBOOK SOCIAL MEDIA : STORIES SOCIAL MEDIA :
The digital badge

TWITTER SOCIAL MEDIA :

INSTAGRAM SOCIAL MEDIA :


