The #EndSARS protest was

really about bad governance
and endemic poverty [Pulse

Editorial]

Pulse Editorial

THE #ENDSARS PROTEST WAS REALLY
ABOUT BAD GOVERNANCE AND
ENDEMIC POVERTY

Banner shows #EndSARS protests in Nigeria
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THE CHALLENGE

THE OBJECTIVE

GOOD GOVERNANCE > Motivate Brands on the need to take a stand on issues that
promote Good governance

» Emphasize the fact that, Bad governance affects all stakeholders
in any state.

» Change the narrative of “Good governance is Government’s

problem alone”

THE AIM

Give Businesses a stimulating reason to be more patriotic, and
actively play a part in promoting Good Governance




WHO CAN CAUSE THE PARADIGM SHIFT
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Shola Akinlade Segun Abaje ~ Emmanuel Oriakhi

Paystack, CEO Gtbank, CEO Nigerian Breweries,
Marketing Director




WHAT DO WE KNOW

1

INSIGHTS

The Society makes the Brand, and in that sense controls public opinion of any brand
Businesses often try to be apolitical, until shit hits the fan

Every Brand thrives on PR and no Brand wants negative public opinion

OPPORTUNITY

The Consumers Call the shot

Brand MGT 101 : The concern for public opinion, is the beginning of wisdom




IDEA

An Online based application that empowers consumers with the ability to call out
Brands with the aid of programmatic messaging, to actively partake in Good
governance in return enjoy increased share of voice




HOW DOES IT WORK

PRIVATE SECTOR

CONSUMERS
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Drop logo to any bucket to call out

v =
GUINNESS | paystack

O INSECURITY

. The Unemployment symposium in LASU
. llost my Job (Unemployment Advert)
. Skill acquisition

d CORRUPTION

. Consumer reviews of events

O EDUCATION . Ratings

. What the consumer community is saying

GTBank

TRl ¢

D H EALTH 1. Brand related social media trends
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Engagement &

Awareness

* Engage top executives on
the objective of LOCUS and
the need to be part of the
MOVT

* Drive APP awareness with
conversations on the
Consumers call the shots

HOW DO WE LAUNCH LOCUS

Reinforce &
Recruit

* Reinforce the message that
Brands can not do without a
working society

* Recruit general public to
call out Brands via LOCUS
to be involved in Good
governance

Changing the
narrative

* Publicizing the benefits of
enjoyed by Brands that have
answered to the call out

Engagement & Awareness

Launch will be tied to Customer Service Week

Engagement of Top executives on
Good governance and a working

Social Media Awareness

Conversations

society Emmanuel Oriakhi
Nigerian Breweries, Marketing Director

CUSTOMER IS KING
And Brands must pay
attention to what makes the
| am a Brand consumer tick. Right now,
Consumer. | call the
shots, my opinion
matters. Focus on

Good Governance

participating in Good
Governance will make us
tick!




Reinforce & Recruit
Changing the Narrative

Giving visual to the Work done and celebrating the
Brands involved

CALL OUT

Lol it

SYNCHRONISED LED TAKEOVER in T
CBD Areas

Incite conversations on important role Brands play
in Good governance and how consumers can call
out Brands on LOCUS
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» 100,000 consumers signup to
strengthen the LOCUS

An Online based application that empowers Commumty

consumers with the ability to call out Brands with the
aid of programmatic messaging, to actively partake

( OBJ ECT'VE \ in Good governance in return enjoy increased share

: : : : of voice
Give Businesses a stimulating

reason to be more patriotic, and
actively play a part in promoting
\_ Good Governance )

» 10 Brands are called out weekly

» 30 Brands sign up and begin
work towards promoting good
governance




